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Hyderabad is the fourth most populous city in
India. According to the McKinsey Urban World
report, Hyderabad is one of the top 5 Indian
cities that account for huge consumption growth.




Cricket is the religion that unifies a diverse set
of Hyderabadis — Hindus, Muslims, Marwaris,
Kannadigas, Iranians, Punjabis and Pathans.




Hyderabad is home to some of India's most
exciting cricketers — CK Nayudu, Syed Abid Ali,
ML Jaisimha, Abbas Ali Baig, Mohd Azharuddin,
Shivlal Yadav, Arshad Ayub,Venkatapathy Raju
and the Very Very Special Laxman.
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The cricket stadium at Uppal hosts both
domestic and international cricket matches.
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Uppal is the home of Telugu Warriors, the
champion team of Celebrity Cricket League.
CCL is a cocktail of Hyderabad's two famous
religions - Cricket and Movies.










Uppal is also the home of an unfancied, fighter team
that beat IPL's favourite team in a nail biting final.
IPL 2016's champion team - Sunrisers Hyderabad




The prestigious stadium is now open to
Naming Rights Partners.
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Advertising Value Equivalent (AVE)

Conversations peak during every cricket match.

We took into account the mileage earned through Print,
TV and Online coverage before and after every game
played at the Stadium.We took into account every mention
that the Stadium got in newspapers and magazines.

Similarly we calculated the value of in stadia advertising
including the hospitality boxes, tickets etc that the
Hyderabad Cricket Association is offering to the Naming
Rights Sponsor.

After accounting for all of the above, a conservative
estimate gives us an AVE of INR 50 crores per annum.

For a 5-year period, the AVE stands at INR 250 crores !!
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Mentioned across news papers, magazines,
television coverages, tickets etc. Branded
stadiums become one of the rare modern
day landmarks in the city




A passport to becoming a local

Stadium Sponsor Total Length

value of deal

($mil) (years)
MetLife Stadium MetLife 450 25
AT&T Stadium AT&T 400 20
Citi Field Citigroup 400 20
Mercedes-Benz Stadium Mercedes-Benz 310 27
Reliant Stadium NRG Energy 300 30
SunTrust Park SunTrust Banks 250 25
Gillette Stadium Gillette 240+ 30
Levi's Stadium Levi Strauss 220 20
FedEx Field FedEx 205 27 T —
Barclays Center Barclays 200 20 ." ‘: L
U.S. Bank Stadium U.S. Bancorp 200 20 bysict
Philips Arena Philips 185 20 ——




“Naming rights is a win-win for all
partners.Your brand becomes
synonymous with the sporting culture
of Hyderabad. Budding cricketers get
world class infrastructure. Spectators
get what they deserve — a fantastic fan
experience. All thanks to your brand”

— Arshad Ayub,
President, Hyderabad Cricket Association






